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Global usage gap by country in absolute terms (in millions of people)
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Lack of digital skills remains one of the top barriers to
mobile internet adoption and use

The top barriers
to mobile internet
adoption and use:

Source: GSMA State of Mobile Internet Connectivity Report 2023
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The commercial and social opportunity of closing the
mobile gender gap in ownership and use across
LMICs by 2030 is considerable
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opportunity for the mobile industry
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Source: GSMA Intelligence, 2023



MISTT Is a comprehensive resource that equips
iIndividuals with basic mobile skills

Mobile Internet Skills
Training Toolkit

Explore the toolkit

Scan here
to visit the
MISTT website

1 Introduction to the Internet 4 Accessibility Features

Think of this as a gateway to all the websites on the internet.

2 Online safety 5 Avoid Scams Online
3 Mobile Money 6 Download Apps
N . BITESIZE - TIKTOK BITESIZE- TIKTOK
Apps, Websites & Technologies
Qwhat is it? (:J ‘What can you use it for?
7 WhatsApp 11 Facebook n (r — S 00 7
8 YouTube ° 12 Android TikTok -
9 Google 3 13 Kaios Kai05
10 wikipedia W

14 ayoba @

Materials you will need

Learning Pathways

15 Connecting with family 17 Staying connected and entertained

16 Learning and discovering for your family 18 Building skills to boost your business
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MISTT has been implemented in more than 40 countries
to train 70+ million people with basic mobile skills
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MISTT can be implemented by a wide range of
partners

—)
Mobile Network Startups International Governments Civil Society
Operators Organisations Organisations
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MISTT can be deployed through a variety of channels
to reach the unconnected

3 W &

GROUP ONE-TO-ONE SMS WEBS'TE IN-APP RAD'O / TV

TRAINING TRAINING e _ _ L S
: _ Content distributed Instructional videos Targeted distribution Awareness and skills Distribution of
Using a classroom Roaming agents or through SMS embedded on at national scale to basic and feature content to reach
approach kiosk vendors provider website phone owners those without

and/or YouTube phones
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MISTT helps partners to equip customers at every
stage of the mobile user journey

@ 2, 3 @

Mobile Mobile Mobile Regular and
ownership internet internet diverse mobile
awareness adoption internet use

MISTT educates

customers on relevant

MISTT improves the MISTT exposes

: MISTT raises use cases for mobile :

perceived relevance of : . customers to a variety of

. awareness of mobile internet and popular :
mobile phones, ) : new and relevant mobile
encouraging potential Internet and its apps and services and internet use cases, which
customers to buy a potential benefits for equips them with the can increase data ;Jsa o

) y mobile phone owners basic mobile digital ) g
device and make it more robust

skills required to use

them GSMA




Usage diversifies along the user journey: Ghana example

Increased mobile internet use

WhatsApp
Facebook

+ YouTube, Google (on
browser)

+ More features and use

cases in WhatsApp and
Facebook

+ Instagram, Snapchat, Jumia, Uber/Bolt, Zoom, online
banking, Flo period tracking, workout apps
+ More features and use cased in WhatsApp,
Facebook, YouTube

© GSMA 2024

GSMA



MISTT delivers ROI for operators and
Increases mobile internet usage _

. Bangladesh MISTT implemented by: .banglalink
(o) (o) o
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St

77% 15% 240 %

sed data usage n data subscriber Quarterly ROI

G Benin MISTT implemented by: @
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Jio demonstrates the impact of MISTT throughlg
a multi-channel approach
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From The Ect

Jio, GSMA jointly roll out digital
skilling program in India

“The program aims to provide need-based training to rural women and individuals from
marginalized/low-income groups to help them make meaningful use of digital access,"” said

Jio in a statement Tuesday.

(V] @ in | see vy

The GSMA Connected Women Programme welcomes Jio to the Commitment Initiative

GSMA
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Actions for delivering a
successful digital skills ,
campaign leveraging MISTT = = &
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Putting together a team / identifying the relevant focal points to drive NS0D

the campaign forward
Devising targets and a go to market plan to structure the campaign

Securing buy-in from senior staff who can sponsor the campaign
and promote it within the organisation

Securing budget

« Training agents (if the campaign is in-person)

Localising content (where necessary) to meet the needs of the local
market

Monitoring and reporting

© GSMA 2022




Operators worldwide have deployed MISTT to

close the usage gap
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GSMA support to partners to drive digital skills

Planning: Supporting partners to conceptualise their digital skills
approach and strategy

Training: Providing training of trainers to support partners to
deliver MISTT

Sharing insights and best practices: Sharing insights and
learnings from other partners to drive successful initiatives

Support with M&E: Provide guidance on how to monitor and
evaluate the impact of the campaign with resources and data
collection templates

Showcasing success: Highlight successful approaches and
initiatives to the wider GSMA audience to advance replication
and scale

© GSMA 2024 GSMA
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Thank you
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