
Community Capacity 
Building : Digital Literacy 

A guide for training people in basic 
internet skills
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Driving innovation in digital 
technology to reduce 
inequalities in our world

Mobile for 
Development



More than 3 billion people are covered by a mobile 
broadband network but not using it

Connected Unconnected

57% 4.6bn 39% 

3.1bn

4% 350mn

Not covered
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Source: GSMA State of Mobile Internet Connectivity Report 2023

Lack of digital skills remains one of the top barriers to 
mobile internet adoption and use



The commercial and social opportunity of closing the 
mobile gender gap in ownership and use across 
LMICs by 2030 is considerable

$230bn (USD)
opportunity for the mobile industry

Source: GSMA Intelligence, 2023



MISTT is a comprehensive resource that equips 
individuals with basic mobile skills
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MISTT website
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added on 
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Africa
• Benin

• Burkina Faso

• Cameroon

• Ethiopia

• Ghana

• Guinea

• Kenya

• Ivory Coast

• Madagascar

Asia
• Afghanistan

• Bangladesh

• Cambodia

• India

• Indonesia

• Kyrgyzstan

• Myanmar

• Sri Lanka

• Pakistan

• Papua New 

Guinea

LATAM
• Guatemala

• Colombia

• Costa Rica

• Bolivia

• El Salvador

• Panama

• Paraguay

• Nicaragua

• Honduras

• Nigeria

• Republic of 

Congo

• Rwanda

• Senegal

• Sierra Leone

• Somalia

• South Africa

• South Sudan

MISTT has been implemented in more than 40 countries 
to train 70+ million people with basic mobile skills

• Tanzania

• Togo

• Tunisia

• Uganda

• Zambia

• Zimbabwe



MISTT can be implemented by a wide range of 
partners
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Mobile Network 

Operators

Startups International 

Organisations

Governments Civil Society 

Organisations



MISTT can be deployed through a variety of channels 
to reach the unconnected

Awareness and skills 

to basic and feature 

phone owners

IVR:

Targeted distribution 

at national scale

IN-APP

Using a classroom 

approach

GROUP 

TRAINING
Instructional videos 

embedded on 

provider website 

and/or YouTube

WEBSITE

Roaming agents or 

kiosk vendors

ONE-TO-ONE 

TRAINING

In-Person Channels

IVR
Content distributed 

through SMS

SMS
Distribution of 

content to reach 

those without 

phones

RADIO / TV

OtherDigital Channels



MISTT helps partners to equip customers at every 
stage of the mobile user journey

MISTT improves the 

perceived relevance of 

mobile phones, 

encouraging potential 

customers to buy a 

device

MISTT raises 

awareness of mobile 

Internet and its 

potential benefits for 

mobile phone owners

MISTT educates 

customers on relevant 

use cases for mobile 

internet and popular 

apps and services and 

equips them with the 

basic mobile digital 

skills required to use 

them

MISTT exposes 

customers to a variety of 

new and relevant mobile 

internet use cases, which 

can increase data usage 

and make it more robust



Usage diversifies along the user journey: Ghana example
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First use Early use Regular use

WhatsApp 

Facebook

+ YouTube, Google (on 

browser)

+ More features and use 

cases in WhatsApp and 

Facebook

+ Instagram, Snapchat, Jumia, Uber/Bolt, Zoom, online 

banking, Flo period tracking, workout apps

+ More features and use cased in WhatsApp, 

Facebook, YouTube

Mobile internet adoption Increased mobile internet use



MISTT delivers ROI for operators and 
increases mobile internet usage



Jio demonstrates the impact of MISTT through 
a multi-channel approach
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The GSMA Connected Women Programme welcomes Jio to the Commitment Initiative
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Actions for delivering a 
successful digital skills 
campaign leveraging MISTT

• Putting together a team / identifying the relevant focal points to drive 

the campaign forward

• Devising targets and a go to market plan to structure the campaign 

• Securing buy-in from senior staff who can sponsor the campaign 

and promote it within the organisation

• Securing budget

• Training agents (if the campaign is in-person)

• Localising content (where necessary) to meet the needs of the local 

market

• Monitoring and reporting



Operators worldwide have deployed MISTT to 
close the usage gap



GSMA support to partners to drive digital skills

Sharing insights and best practices: Sharing insights and 

learnings from other partners to drive successful initiatives

Planning: Supporting partners to conceptualise their digital skills 

approach and strategy

Training: Providing training of trainers to support partners to 

deliver MISTT

1

2

3
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Support with M&E: Provide guidance on how to monitor and 

evaluate the impact of the campaign with resources and data 

collection templates

4

Showcasing success: Highlight successful approaches and 

initiatives to the wider GSMA audience to advance replication 

and scale

5



Thank you
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